
BRAND GUIDELINEs



contents

Master Logo

alt logo variations

dynamic design

Logo layout 1-3

Logo layout 2-3

2
3
4
5
6
7

Logo layout 3-3

Color palette

typography 1-2

typography 2-2

what not todo

Treatment notes   

8
9
10
11
12
13

 
 BRAND GUIDELINES
   contents



 
 BRAND GUIDELINES
   Master Logo

White master logo
NOTE:
In the majority of situations, this option should be used. 
If full color printing is possible or in a digital medium, 
ensure the "D" is using a dynamic image mask. 

We will cover dynamic design in more detail.

Dark master logo
NOTE:
Use this option only when absolutely necessary. 

IE: When printing legal documents.
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   ALt logo Variations

white D icon

white minimal

dark D icon

dark minimal
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   dynamic design

stand out / be different
NOTE:

An adaptive logo design is responsive and dynamic. 
This means it does not have just one form but endless possibilties,
as it changes depending on the environment it is used in.

Irrespective of the media used, whether it be 
video, images, patterns, or textures. Inner content must always contain 
one of the two primary colors or a combination of the two.
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1/2 is clear space
NOTE:

The logo must have a minimum amount of clear space on all sides, 
free of interference from other elements. 
In order for the logo to be as visible and effective as possible.
It is recommended that the master logo is placed in a clear space that 
is at least half of the logo's height squared around its radius. 

If your running low on space at the minimum size please use 
the minimal or icon variants of the logo instead.1/2

1/2

minimum width
The master logo minimum width 
is 200px or 50mm. Any smaller 
and the dynamic content is hard 
to see and the motto 
becomes illegible. 

Use the other logo variants in 
order to gain an even smaller 
size with less trade offs.

maximum width
The master logo maximum width is 500px or 130mm.
This is crucial, as any larger and the letters will be 
difficult to read together. 
However, in some situations you can go larger if given enough space.

If you would like to go extremely large I recommend using the 
icon variant with an eye catching dynamic content.
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1/2 is clear space
NOTE:

The logo must have a minimum amount of clear space on all sides, 
free of interference from other elements. 
In order for the logo to be as visible and effective as possible.
It is recommended that the master logo is placed in a clear space that 
is at least half of the logo's height squared around its radius. 

If your running low on space at the minimum size please use 
the icon variant of the logo instead.

minimum width
The minimum logo width is 
50px or 13mm. 
Dynamic content should not be used 
at these smaller sizes.

Utilize the icon logo variant to 
achieve a smaller size 
with fewer tradeoffs. 

maximum width
The master logo maximum width is 
roughly 1000px or 264mm.

However, this version of the logo has the potential 
for use in much larger contexts without 
affecting readability.

I recommend using the Icon variant if you would like to 
go even larger since it has no maximum
size or readability limitations.

1/2

1/2
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   logo layout 3-3

1/2 is clear space
NOTE:

The logo must have a minimum amount of clear space on all sides, 
free of interference from other elements. 
In order for the logo to be as visible and effective as possible.
It is recommended that the master logo is placed in a clear space that 
is at least half of the logo's height squared around its radius. 

If your running low on space at the minimum size please use 
the icon variant of the logo instead.

minimum width
The minimum icon width is 
15px or 4mm. 

Using dynamic content at these 
smaller sizes is not recommended.

There is really no reason to go 
smaller than this.

maximum width
The icon variant has no maximum width, so be creative!

When using larger sizes always try to 
incorporate dynamic content in the icon variant.

1/21/2

1/2
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color palette
NOTE:

The color representation of the brand is extremely important. 
Incorporate it into every layout as an accent. 

When using dynamic content, ensure that the media is 
filtered with either one or both of the primary colors. 
Zilla slab was chosen specifically for its ability to 
work with these colors but use text and color 
combinations skillfully and within reason.

While not technically part of the color pallete this logo 
needs to be used in pitch black situations. 

It is important to always ensure that the 
background is as black as possible, 
regardless of the medium used.

DEEp SEA BLUE
HEX  00a4e5
RGB  0, 164, 229 
CMYK 1, 0.28, 0, 0.1

cyber pink
HEX  DC00E2
RGB  220, 0, 226 
CMYK 0.03, 1, 0, 0.11
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Kiona
Paragraph font

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%^&*()_+=”:?><

This is the primary font and should be used to highlight important elements. 
For this font, a solid white fill is preferred.

Regular

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed diam 

Light

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed diam 

Bold

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed diam 
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Zilla Slab
Paragraph font

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%^&*()_+=”:?><

You should only use this font in 
content-heavy paragraphs. 

Never use this font directly in the logo or as a headline.

Regular

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh eu-

Light

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euis-

Bold

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh eu-
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Headline

The logo must be used as is and not be altered
in any way. This means that you must not:

1. Rotate or alter the orientation of the logo.
2. Disproportionately scale or resize the logo. 
3. Change or adjust the logo's colors (excluding the dynamic content).
4. Display the logo in color combinations not previously specified. 
5. Display the logo in a manner inconsistent with brand guidelines. 
6. Attempt to recreate the logo. 
7. Modify the text of the logo. 
8. Incorporate special effects into the logo's text. 
9. Add an outline to the logo or display the logo as an outline. 
10. Use the logo on top of busy photography.
11. Display other elements within the logo’s designated clear space. 
12. Crop the logo in any way.
13. Using a low-resolution, highly compressed image format.
14. Display the logo on a white background (unless no other option).
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Don't incorporate competing colors into any brand media; respect the color scheme. 

If you are using black and white media, use a solid white fill on a black background. 
Do not use a grayscale version of the logo.

Providing enough space for the Master Logo is essential; 
if necessary, you can get away with leaving very little space with just the Icon variant. 

If you are designing a website or business card, 
try to keep the logo simple and uncluttered. 
Once again, this design works best when it’s given the space it needs.

When designing brand materials, ensure to only use Kiona typefaces and in rare instances, 
such as text content, Zilla Slab font. 

You should keep in mind that this is a dynamic logo. 
Don't keep using the same images inside the icon; mix that up but remember the two-color theme!

Thats it! Any questions can be sent to devon@devsurf.ca


